
Expanding Your Reach: Digital & Social 
Media Strategies for Indie Publishers

In this CLMP-sponsored virtual panel, indie presses and magazines discuss the most successful 
digital and social media strategies they’ve used to expand their reach, engage their audience, and 
build community.

Panelists

Emma Hine (moderator) is the communications manager of the Community of Literary Magazines and 
Presses (CLMP). Her debut poetry collection, Stay Safe, received the 2019 Kathryn A. Morton Prize 
from Sarabande Books.

Joanna Demkiewicz is the marketing director at Milkweed Editions and former publicist for the press. 
Prior to joining Milkweed, she worked in restaurant publicity, and for five years, she co-ran a print and 
digital magazine, The Riveter. A graduate of the University of Missouri Journalism School, she has served 
as a freelance editor on two journalism anthologies.

Esther Kim is a freelance writer and communications strategist in New York City. She is the former 
digital communications manager of the Asian American Writers’ Workshop and has worked for 
academic and indie publishers in New York City and London.

Jisu Kim is the senior marketing and sales manager at the Feminist Press at CUNY.

NaBeela Washington is an Alabama-raised poet, editor, and budding art collector. She is the founder 
and editor-in-chief of the magazine Lucky Jefferson, which received the 2021 Firecracker Award in 
Magazines/Best Debut.

Overview

Each panelist gives a brief overview of their approach to social media and which platforms they use. The 
panelists then engage in a moderated roundtable discussion about social media and digital engagement, 
keeping in mind the following questions:

• Can you tell us about your goals with social media? Do you measure success in click-throughs,  
purchases, followers, engagement? How does this vary across platforms?

• How are Twitter, Instagram, and Facebook different? How do you tailor a post to each platform?
• What programs and technical skills would you recommend a publisher have in their toolkit?
• How do you organize your social media calendar? Do you design specific campaigns?
• Can you describe the voice you aim for when posting as a publisher? 
• How do you specifically tailor your social media strategies to play to your publication’s strengths?
• What are some other publishers, magazines, and literary organizations whose social media strategies 

you admire?
• What are some of the strategies you employ to accomplish specific goals?


