
Event Title:

How Do You Do, Fellow Kids? A Student-led Crash Course on Social Media Strategy

Event Category:

Publishing, Editing, and Technology

Event Description:

Are you a small press or writer looking to bolster your online presence, but don’t know where to
begin? These undergraduate students want to help. Drawing from their personal experience
growing up in online book communities, they’ll break down the ins and outs of popular social
media platforms like Twitter, Instagram, and TikTok to help strategize content creation and
investigate ideas of digital responsibility, global networking, and how social media is rewiring
the publishing industry.

Event Organizer:

Ellie Pasquale is an undergraduate student at Susquehanna University pursuing a dual
degree in English literature, publishing, and editing. She serves as the junior managing
editor for RiverCraft Literary Magazine and the conference coordinator for FUSE (the
Forum for Undergraduate Student Editors). She formerly managed the TikTok account of
Soman Chainani, the best-selling author of The School for Good and Evil.

Event Moderator:

Hannah Mackey is a senior creative writing and publishing and editing undergraduate at
Susquehanna University. She serves as the Director of FUSE (the Forum for
Undergraduate Student Editors) and is the Managing Editor of Flagship, which is an
on-campus travel magazine. Additionally, she has worked as the Editor in Chief of the
Common Reading on campus, which publishes an anthology of texts for first-year
students. Over her college career, she has built up a small following and literary circle on
her Twitter and interacts with the publishing world as often as she can.

Event Participants:

Haley Dittbrenner is an undergraduate student at Susquehanna University. She is the
Design Editor for Susquehanna’s nonfiction magazine Essay, the Head Poetry Editor for
The Sanctuary Magazine, and the National Reviews and Interviews Director for FUSE



(the Forum for Undergraduate Student Editors). She manages a high-engagement Twitter
page dedicated to publishing news.

Emily Hizny is a junior creative writing and publishing & editing double major at
Susquehanna University. She is the junior editor of SU’s literary magazine Sanctuary, the
vice president of SU’s Slam Poetry Club, and the junior director of SU’s FUSE chapter
(Forum for Undergraduate Student Editors). On Twitter, she loves to follow any literary
magazine and small press she can find.

Ellie Pasquale is an undergraduate student at Susquehanna University pursuing a dual
degree in English literature and publishing. She serves as the junior managing editor for
RiverCraft Literary Magazine and the conference coordinator for FUSE (the Forum for
Undergraduate Student Editors). She formerly managed the TikTok account of Soman
Chainani, the best-selling author of The School for Good and Evil.

Amber Watkin is an undergraduate student at Susquehanna University majoring in
creative writing with a minor in publishing & editing. She is the Associate Editor in Chief
of Susquehanna’s satire magazine The Squirrel, the Visual Arts Editor for Sanctuary
Magazine, and the secretary for Susquehanna’s FUSE chapter. She currently manages the
social media for The Writers Institute at Susquehanna University.

Opening Remarks and Housekeeping Announcements

Welcome to “How Do You Do, Fellow Kids? A Student-led Crash Course on Social Media
Strategy.” A few reminders before we begin:

● For those needing or wishing to follow along with a written text, please let the moderator
of the panel, Hannah Mackey, know, and a printed copy will be delivered to you.

● Please make sure that spaces marked for wheelchairs remain clear of chairs or other
barriers.

● Treat service animals as working animals and do not attempt to distract or pet them.
● Be aware of those with chemical sensitivities and refrain from wearing scented products.
● Please be aware that your fellow attendees may have invisible disabilities. Do not

question anyone’s use of an accommodation while at the conference, including chairs
reserved for those with disabilities.

Address: Good afternoon! Thank you all for being here. I hope everyone has been able to rest
amid attending panels and forming new relationships with authors, presses, and magazines. My
name is Hannah Mackey, and I am the Senior Director of FUSE, which is the Forum for
Undergraduate Student Editors.



Before I begin I can confidently say that each of us on the panel right now has differing
experiences growing up with social media. For me, YouTube was my first real social media app
that I frequented before Instagram and eventually Twitter. Through Instagram, I followed the
YouTubers I idolized along with friends and family, which gave closeness to them that I did not
quite have just on YouTube. I felt like I knew them as people, almost as if a barrier had come
down between them and the screen. On my Instagram account, however, I did not utilize it as a
way to interact with them in their comments or even in their direct messages. Instead, I use it to
post cute pictures of my dog or cookies that I had just pulled from the oven. But what started off
as a personal catalog and diary of my everyday life, quickly transformed into a networking and
communication tool vital to my leadership positions and to my interests in writing and the
publishing industry.

Recently, Twitter has been an important app for me, as I have connected with so many talented
writers and literary magazines I otherwise would not have known without it. As we edge deeper
into the vast era of the internet, we aspiring writers, readers, and editors, must make the leap into
the sometimes frightening world of social media. Each of us on this panel has run social media
accounts or has had to strategize digital content marketing that would best inform students,
faculty, and staff of various events, fundraisers, and more. We have experienced the highs and
lows of digital marketing, but believe in the impact it holds for the literary world.

After reflecting on the previous AWP Conference, there seemed to be a lack of panels that
discussed the complex role of social media in the publishing industry today. The subject was
briefly touched on by audience members who asked for digital content strategy, and panelists
frequently avoided their questions. With our diverse experiences in creating and consuming
online content, we think we can offer unique student insight and engage in thoughtful dialogue
about the responsibility of working in the digital sphere.

We hope to answer some concerns, confusion, and any other questions you all have about social
media’s role in the writing and publishing industry. It can be a steep learning curve, especially
with new social media apps, but understanding the basics and the many uses are the first steps in
greater engagement with the literary world.

Why does this matter? What are the general benefits of using social media to market
yourself as a debuting writer or small press?

- Broaden your reach
- Target specific age demographics on different platforms

- Increase engagement with and recognition of your brand



- Creating more personal connections with readers
- Example: The explosion of BookTok in 2020

- Midlist books returning to the NYT best-seller list
- Debuting authors finding six-figure deals through the “would you read this

book?” trend

How does content vary by platform? Should you create different posts for different
platforms?

- Purposes (is it image/text/video-based?)
- Demographics
- Affordances/drawbacks
- Curating a following

- Posting consistently
- Encouraging engagement

Are there bad practices you often observe in digital marketing, and how do you
recommend avoiding these?

- Falsely advertising your work
- Generating excitement around specific tropes or lines in your book that doesn’t

make it past the editing stage; consumers will be disappointed, and it can affect
the reviews

- Ignoring boundaries
- Selling yourself as a brand can be a slippery slope — look out for your readers’

well-being as well as your own by upholding a sense of privacy (parasocial
relationships)

- Stay out of review spaces

Additional Moderator Questions

1) Do you have a preferred social media platform to use, and why?
2) What advice would you give to someone starting to advertise themself or their press for

the first time?
3) What do you think “digital citizenship” looks like for an author or press?
4) Where do you see marketing on social media going in the next few years?

Q&A Session


